Running head: BEVERAGE INDUSTRY TRENDS 	1

BEVERAGE INDUSTRY TRENDS 		3





Beverage Industry Trends
Student Name
[bookmark: _GoBack]Institution Affiliation
Date












Beverage trends are coming to be one of the most significant market investments; some of the beverage markets' trends are that they support and help improve health and sustenance, promote ethics, and focus on building a society of naturalization based on their impacts. Some of these trends in the beverage market brought about by both alcoholic and non-alcoholic or either include; sustainability beverages, health and wellness concern related beverages, and active-quality natural beverages (Kalia, 2019); these are some of the market trends today with significance as seen below.
Today, the millennium age brackets are more focused on those types of beverages that ensure their health is maintained, and wellness is taking care of themselves. They mostly desist from taking alcoholic beverages, and some other beverages may have high calorie, high sugar content, among other health hazards. Their pursuit of obtaining such type of beverage that is life concerning makes such beverages to trend in the market as the older population is the majority (Bleich et al., 2017).
Such beverages that are natural and help ensure increased nutrition are also on the trend; today, people sought for those beverages that would help ensure proper digestion and add nutrition value; this is often natural and not processed as they make people active are readily available. The last advantage is that they offer both convenience and sustainability; other than Coca-Cola, other brands offer convenience by allowing people to drink at their comfort and help them be sustainable (Boarca, Lungu & Holban, 2019). 
In conclusion, Beverages are coming to trending due to their value to people; such has become the real reason behind the new changes in prices for the beverages both for alcoholic and non-alcoholic and even those made from natural plants like the natural beverages which are regarded as being pure, healthy and have quality.
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